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AN “We have made great strides against our

- N sustainability goals and we will continue to be
INNOVATION FOR THE WORLD overly ambitious with our commitments which are

N\ erry SOLUTIONS FOR YOU being driven and led by the needs and demands

of our extensive global customer base.”
— Tom Salmon, Chairman and CEO

WE INVEST IN CREATE CUSTOMER SUPPORT CUSTOMER %}
OUR PIPELINE OF VALUE WITH GOALS IN

Innovation Tailored Solutions Sustainability

rooted in strong by targeting some of the harnessing the strength of
customer partnerships fastest growing global markets our people and global expertise

Earnings Volume Growth Revenue

+21% +31%
Adjusted $38 B

EPS $1.93 in FQ2 2022
Vs Vs
FQ2 2020 FQ2 2020

“Consistent with last quarter we compare the current period quarter to the quarter on a two-year
basis. We believe this comparison provides meaningful and useful information to investors
about the longer-term trends in our businesses and mitigates the impact of Covid-19 which has
impacted portions of our markets.”

— Mark Miles, CFO

3,
\/4 Segments

Deliver Quarterly Organic Growth vs Q2 2020

Consumer Packaging Consumer Packaging Health, Hygiene, Engineered
(International) (North America) & Specialties Materials

Taking Action: Expansion of Circular Products

Recyclable Dispenser Delivers on PCR Material Offering on Several Industrial
Sustainability and Versatility Packaging Solutions
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ISCC Certifications

g BerryGlobalinc Berry Global, Inc.
+ g_.' Ensuring the traceability of recycled and bio-based
= polymers through the supply chain. - -
erry oba erryGlobatinc

Safe Harbor Statement | Our commentary may contain forward-looking statements, and Berry undertakes no obligation to update any such
statements to reflect later developments. Factors that could cause actual results to vary materially from those discussed today are provided in berrgg l.ObCI l"Com

our most recent Annual Report on Form 10-K and subsequent reports filed with the SEC.

Non-GAAP Measures | Includes some non-GAAP measures related to the company’s performance. The reconciliation of those
measures to the most comparable GAAP measures is available at our website irwww.berryglobal.com.




